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Target Readers

MID COLUMBIA A ettt 35:75%......
EGION MAIE/FEMAE.........eeeeeeeeeereeseeeeeeeeeeereeee 38%/62%....
Married/Single...........ccoevvveeviieiiiiicieee e 55%/45%.....
Household Income........................ $38,000-$200,000+
Average Price of. Hame..............cccvvvveeeen. $121.000...
Own/Rent HOMES.........ccccivviiiiiiiiiiieeeeeee 61%/31%....
Drive Alone to.WOrkK............cooooiiviiviiiiiiieenn, 75%.......
College Education or.Degree...................... 49.12%....
Average Readers per.Magazine...................... 3:5.......
Projected Readership.per.Issue................ 117,000+

Target Market
Regional Population...................ccooovvvvinnnnn. 579,870.....
Target Market Population............ccccceeeeeennn.. 239,428....




2-pg Spread ]"/ 4pg )
18.25” x 11.125" 8.00"x2.375
full pg ]"/ 4pg )
with bleed 8.00" x 2.375
9.25" x 11.125"
full pg 1/2pg
without bleed 8.00" x 4.875"
8.75" x 10.625"
1/4pg 1/3 pg
3.94" x 4.875" 5.29" x
1/3pg 4.875"
1/2 pg 2.58" x
3.94" x 9.875" 9.875"
1/6pg 1/6pg
A 258" 258" x
' ' 4.875" | 4.875"
Page Trim Size 9.00” x 10.875"
Issue Space Reservations | Materials Due | On Shelves
May/June 02/25/08 03/10/08 04/10/08
July/August 04/28/08 05/12/08 06/12/08
September/October 06/30/08 07/14/08 08/14/08
November/December 08/25/08 09/08/08 10/09/08
January/February 09 11/03/08 11/17/08 12/18/08
March/April 09 12/21/08 01/07/09 02/14/09

Proofs:

Outside artwork must be supplied with a digital
color proof (matchprint). We are not responsible
for color consistency if a proof is not provided.

Media:
Digital files must be emailed or supplied on CD.

Formats:

Press-ready PDF or high resolution jpeg (preferred).
PDFs must be created with the following settings:
300 dpi, only CMYK, all layers flattened, and all fonts
embedded or outlined. All images and graphics
included. No other applications are accepted. Film is
not accepted.

Graphics, Colors, Fonts:

All graphics must be high resolution, at least
300 dpi at 100% in the document. Only CMYK
process colors are to be used. RGB files are not
accepted. For further help, call 509-628-0831.

Online Banner Advertising

Want more sales? Banner ads are a cheap and
effective way to bring more business and interest to
your company and Web site. Place your ad on our Web
site for a very low monthly price.

Only $150 a month for 760 x 125 pixel ad.
FMI: ads@mid-columbian.com

www.mid-columbian.com
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2008 RATES

Mid-Columbian  reaches 117,000+
readers each issue. With more than 39,000
copies in distribution, Mid-Columbian
provides a terrific advertising opportunity
for regional businesses and entrepreneurs.
Mid-Columbian is the only high-quality
magazine covering the Mid-Columbia
region. The uniqueness of this exciting
title has made it the authoritative voice
of the Mid-Columbia, as well as an
exceptional venue for advertising to
potential customers and buyers. With
Mid-Columbian’s wide distribution covering
Alaska, Washington, Oregon, Idaho,
Montana, Nevada, Arizona, and California,
as well as Canada, this new magazine offers
your company an opportunity to reach
affluent customers never before available
to you via local print advertising. Readers
have easy access to Mid-Columbian, thanks
to distribution that places it on the shelves
of a wide variety of vendors: local wineries,
grocery outlets, 7-11, Albertsons, Fred
Meyer, and bookstores including select
Barnes & Noble, Borders, Hastings, etc.
With its elegant design and outstanding
photography, Mid-Columbian delivers
quality content with an exceptional range
of advertising options.

FOOD & WINE

ADVERTISEMENTS

The Mid-Columbian'’s dining
guide spotlights exceptional regional
cuisine, wineries, and other amenities.
Mid-Columbianreaches readers throughout
the Pacific Northwest, the West Coast,
and Western Canada. Its Food & Wine
Guide acquaints readers with remarkable
chefs and their distinctive use of the
area’s abundant and outstanding local
ingredients. Mid-Columbian is dedicated
to keeping its readers apprised of the latest
developments in fine dining and wine.

It costs little to reach Mid-Columbian
readers who are seeking the best in regional
fine-dining experiences.

Ad Pricing 1Issue 3 Issues Save 6 Issues Save
2-Page Spread  $3,900 $3,700 $600 $3,500 $2,400
Back Cover $2,700 $2,500 $600 $2,400 $1,800
Inside Cover  $2,300 $2,200 $300 $2,000 $1,800
Inside Facing ~ $2,100 $2,000 $300 $1,900 $1,200
Full Page $1,800 $1,700 $300 $1,600 $1,200
1/2 Page $1,100 $1,000 $300 $900 $1,200
1/3Square  $800 $700 $300 $600 $1,200
1/4 Page $550 $500 $150 $450 $600
1/6 Page $400 $350 $150 $300 $600
Discount Options

Payment in advance for advertising in one issue earns a 3% discount. Payment in advance
for the contract total earns an additional 3% discount. Multiple-page placements earn a
3% discount.

Color Ad ] H ColorAd  1lssue 6lssues SAVE
1page 8.00 1.75 Tpage  $990 $940 $300
213 8.00 5125 23 %660 %630 $180
12 3.94 175 17 495 470 $150
1/3 Horizontal 8.00 2.5 oy £330 315 590
1/3 Vertical 2.58 7.75 /
Food & Wine Listing

Terms: All terms are net 30 days. Advertisements require a 50%

$1 50 Per Issue deposit prior to space reservation closing date. Balances that

| remain unpaid beyond the terms of the ad contract will be charged
AS LOW as $900 Per Year‘ a 1.5% interest rate per month. If materials are not received by the
The 3.94 x 2.50-inch (1/6 page) space includes a advertising deadline the advertisers will be charged 10% for space

hot | f establish t Il as th reservation. There is a maximum of two revisions per ad; advertisers
photo or fogo of establishment as well as the name, will be charged $65 for a third revision. Print quality of supplied ads is

phone number, Web site, and address along with a not guaranteed unless it is accompanied by a high-resolution digital

: e color proof. Any supplied material not meeting the mechanical
maximum 400-character descrlptlon. specifications outlined, or otherwise requiring production services
of any kind on the part of the publisher, will be charged back to
the advertiser. All advertisements designed in-house are protected
Bonus Value: Kiona Publishing offers by copyright and are the property of Mid-Columbian magazine.
complimentary 1-hour professional ad design Advertisers will be charged 15% (based on the total cost of the ad)
for Food & Wine placements in Mid-Columbian for any advertisement reproduced or requested to be sent to another

. i} party. All photography is copyright protected and is the sole property
and a permanent link on our Food & Wine of Kiona Publishing, Inc. Individual photos may be purchased for a fee

Guide at mid-columbian.com of $85 perimage, based on a one-time use per image.




